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Abstract

In the debate over whether nonprofit and for-profit hospitals behave differently in the presence of market concentration and greater individual market power, most scholars have concentrated on the traditional price analysis approach.  But this has produced conflicting results.  This study attempts to avoid the limitations of price as an indicator of how these hospitals respond to greater market power by examining changes in admissions given the capacity decision.  The results indicate that for-profit and public hospitals respond similarly to increased market power.  On the other hand, private nonprofit hospitals appear to act differently.  This presents important implications for antitrust policies and for the management of public hospitals.
